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ON THE TOWN WITH JENNI KAYNE

Phatos by Laura Morton / Special to The Chronicle

Venture capitalist Juliet de Baubigny (center), co-founder of Beyond Type 1, greets Linnea Roberts at an event de Baubigny was co-hosting with Cori Bates (right).

SILICON VALLEY MOMS
SHOP FOR A CAUSE

By Carolyne Zinko

You can'’t escape congressio-
nal battles over health insur-
ance policy on radio or TV, or
even at cocktail parties, it
seems. Health care was the hot
topic at the grand-opening
party for the Jenni Kayne store
at Stanford Shopping Center in
Palo Alto, an event that dou-
bled as a benefit for Beyond
Type 1, a diabetes nonprofit
with ties to Silicon Valley.

“Everything that's going on
id Sarah

is a concern for us,” sait
Lucas, a Menlo Park event
designer who co-founded the
nonprofit with venture capital-
ist Juliet de Baubigny of Klein-
er, Perkins Caufield & Byers.
“Type 1is an autoimmune
disease, and you are insulin-
dependent for life. To not have
access to life-saving medica-
tion is one thing, but it's also
incredibly expensive.”

Beyond Type 1's other co-
founders, celebrity chef Sam
Talbot and singer Nick Jonas,
have Type 1 diabetes, as do
Lucas’ 25-year-old daughter
and de Baubigny’s 9-year-old
son. (Type 2 diabetes, in con-
trast, can be treated with diet
and exercise.)

“I can’t imagine how over-
whelming it would be to get a
diagnosis for something there
isn’t a cure for yet,” said
Kayne, the founder of the
women's sportswear and life-
style brand and a mother of
two, who came from Los An-
geles to show personal sup-

port. “I don't think people
understand it's life threat-
ening.”

As waiters proffered bite-
size toasts with edamame pu-
ree and glasses of Champagne,
90 guests — pals of de Baubig-
ny and her party co-host, Cori
Bates, wife of former GoPro
President Tony Bates — shop-
ped for California casual and
chic $295 cashmere jersey tank

“It’s a great way to open a store, with a story
— we’re not just here to frivolously shop.”

Akiko Yamazaki

Jenni Kayne, in middle photo, flanked by Allison Speer (left) and Akiko
‘Yamazaki, the wife of Yahoo co-founder Jerry Yang, at t;e a:)and opening
1 zeneflt for diabetes nonprofit Type 1 at Kayne's store at Stanford Shopping
enter. Above: John Contreras snaps a photo for Roxat
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tops, $595 silk maxi dresses
and Kayne’s coveted $495
D'Orsay flats.

Some 20 percent of proceeds
of the March 21 event went to
the nonprofit, whose website,
https://beyondtype1.org, and
social media outreach provide
global access to information
about diabetes and how to
cope. “It’s a pain in the ass to
manage,” de Baubigny said of
the disease. “There is a com-
‘munity that feels alone and

ile every day.” The 18-
month-old nonprofit’s app
already has 14,000 users, and
its Facebook page has tallied
675,000 likes.

“It's a great way to open a
store, with a story — we're not
just here to frivolously shop,”
said Akiko Yamazaki, wife of
Yahoo co-founder Jerry Yang,
as she browsed with Jamie
Chen, wife of YouTube co-
founder Steve Chen. SkinSpirit
CEO Lynn Heublein listened
as Shelly Kapoor Collins, a
partner at Propeller Venture
Capital, chitchatted about her
tinvestmenis in a woman-led

Irone company. Just typical
Silicon Valley small taltyllz1

Later, 30 guests segued to
dinner at Palo Alto's hottest
tech hangout, Bird Dog restau-
rant, where Yahoo CEO Maris-
sa Mayer slipped into the pri-
vate room just as wood-grilled
avocados with ponzu, and
fried chicken with green curry
were bei b

, words that
might have been just as appro-
priate for any of her accom-
plished tablemates. “I'm so
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JENNI KAYNE'S
SPRING COLLECTION
AND HER NEW

PALO ALTO BOUTIQUE

Award-winning designer Jenni Kayne is known
for her modern take on classic American style.
For Spring 2017, Kayne looked to the artistic
enclave of Carmel-by-the-Sea in its early days.
The designer relates that she was drawn to
the turn-of-the-century Bohemian style and
flair of the artists and architects who called the
seaside village home, most notably Pauline
Schindler and her architect husband, Rudolph.
The end result is a masculine vs. feminine
collection of wide-leg trousers, cashmere
herringbone blazers, and delicate lace and silk
slip dresses. The pieces are expertly tailored
and perfectly suited for the season.

The collection is available at Jenni Kayne's
new location at Stanford Shopping Center.
www.jennikayne.com
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